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General News

Hark...

“"Another Outlaw Brought to Jus-
tice" is the headline which the Okla-
homa City Times used over this car-
toon in its March 23 issue. Rick
Kelly of Records, Inc. provided Bill-
board with the material. Copyright
1974 the Oklahoma Publishing Co.

Col, London
Hike Radio
LP Prices

By ROBERT SOBEL

NEW YORK-Columbia and
London have raised their promo-
tional price on catalog items to radio
slations from 51 per disk to $1.25.

Both labels claim that the price in-
creases were instituted because of
rising costs and shortages of raw ma-
terial in making records.

A check of several other key labels
reveals that some are either eval-
uating the possibility of an increase
or are in the process of raising their
price on catalog items. One label,
Polydor. states that it has no inten-
tion of increasing ils price to sta-
tions, The DG classical line stays at
52 per disk.

At RCA, a spokesman says the
company is studying the possibility
of an increase, but that he knows of
no plans to do so at present. The
present charge is $1.25 for both its
pop and classical lines. A Famous
Music executive states that his firm
will probably increase its price soon
from 81 per disk to $1.25.

A Capitol Records executive on
the coast says the price is $1 and that
no raise is contemplated at this time.

London’s classical import lines,
Telefunken, Argo and L'Oiseau
Lyre, are sold for $1.65 per disk:
Philips and its Mercury Imports
classical line poes for 2 per LP on its
back catalog product,

All labels canvassed state that the
prices, after postage, shipping, cic.,
“Just about™ cover the costs entailed.

Ken Veeder photo

STAN GORTIKOV, RIAA president
and former Capitol Records presi-
dent, participates in a panel discuss-
ing money, morals and manage-
ment at IMIC-5 in London on May 9.

NATIONAL APPROVAL EXPECTED

San Fran’s NARAS
Chapter Organized

SAN FRANCISCO-Over 100
persons involved in the recording in-
dustry have formed a local NARAS
chapter which is subject o approval
by the organization’s national hoard
of trustees,

This action is expected within one
week, thus making the local chapter
the sixth in the nation, According to
Leo Kulka. the first president, mem-
bers were previously associated with
the Los Angeles chapter.

San Francisco's jurisdiction now
includes everything north of Santa
Barbara to Canada.

Kulka. a charter member of the
Los Angeles chapter, came 1o the
Bay area in 1964 w open Golden
State Recorders.

Nearly two years ago Kukla to-
gether with atorney Jeft Graubart
and engineer Tom Lubin started a
chapter membership drive. The lo-
cal membership ratified its charter
on March 235,

At that time Kulka pointed to the
slipping and sliding stance of the lo-
cal music industry. Several years ago
the chamber of commerce and a ma-
jor bank announced that the music
industry was the fifth largest indus-
try in dollar volume and was des-
tined to go higher, Kulka said.

“lidid not go higher.” Kulka said.
“and | think 1 know why. We were
not an organized group of people,
Each man guarded his own council
and alone tried to step over his com-
petition and grab all .. . as a house

divided we lost stature with the rest
of the industry.”

Kulka hopes to rectify the “sins of
the past” by working under a
NARAS banner to poul talent which
can aid everyone.

NAIRD Sets
May Confab

LOS ANGELES-The fifth an-
nual National Assn. of Independent
Record Distributors’ convention is
scheduled May 10-12 at the Down-
towner Motor Inn, Charlotte, N.C,

Super distribution, conglomerate
retail business, computerization and
price coding, technological changes
in configurations. quality control
during the materials shortage and
establishment of a collective direct-
mail pitch to consumers are matters
on the convention agenda.

Committee meetings will begin
Friday afiernoon (10). followed by a
banquet that evening. General
meetings will be held Saturday
moming and afternoon with the fi-
nal meeting to be held Sunday at
12:30 p.m.

Registration fee is $35 per person
until May 1. and $40 thereafter.
Registrations should be sent to Ellen
Thomas, Tant Enterprises, 40301
Fairway Dr., Northville. Mich.
48167,

Record Number Students
Attend Convention of IBS

NEW YORK -—-The 36th national
convention of the Intercollegiate
Broadcasting System. held at the
Statler Hilton Hotel here, April 5-7,
set a record attendance of 675 stu-
dents, with delegates coming from as
far away as Alaska.

The convention theme. “Infor-
tainment "74,” discussed the balance
between news and entertainment in
college radio. Guest speaker at the
keynote banquet was Pete Forna-
tale, New York radio broadcaster,

Finkelstein Talk Set

NEW YORK-Herman Finkel-
stein, ASCAP special counsel, is fast
staking out a claim as a one-man
faculty on copyright matters to the
nation’s law students. On Monday
(15) he speaks at the UCLA Law
School in Los Angeles and on May 8
will appear at Harvard. Earlier talks
on copyright were delivered this
month by Finkelstein at Yale and
the Rutgers Law School.

who spoke on the place of the col-
lege radio in developing broad-
casters for commercial and public
radio in the United States.

Later. the convention broke into
small workshops and panel sessions.
Over 60 sessions discussed a wide
range of topics from news to enter-
lainment. Among guest speakers
were professional broadcasters from
UPI, NBC. ABC, CBS and a large
number of highly experienced stu-
dent broadcasters from major
hroadcast schools across the coun-
try.

During the convention, the dele-
gates also discussed business of IBS,
their cooperative network. They de-
cided to establish a professional na-
tional office under the direction of a
full-time paid executive director. a
marked change in the history of col-
lege radio.

The board of directors decided
that next year's convention would be
held in Chicago. The exact location
and date will be announced later.

Al Rosen Leading Flip Side
Stores to Further Growth

LOS ANGELES—The six Flip
Side retail stores, estdblished by Al
Rosen of Recordland USA. Lub-
bock. Tex.. will grow to 11 within the
next year, if mall locations are avail-
able.

Rosen, a veteran racker who sold
out his initial operation to Certron in
1969, returned to racking in 1971
here. Since that time. he has rebuilt
his racks to over 400 in a three-state
area of Texas, New Mexico and Ok-
lahoma. Stores in Hobbs, Ruidosa
and Santa Fe. N.M.. and Lubbock.
San Angelo and Temple, with San
Antonio opening May 1.

The approximately 1.000-square
foot retail outlets in the growing Flip
Side skein stock approximately $30
to $40,000 in tapes. records. acces-
sories of all types and sheet music
and folio, which are racked by Con-
trolled Sheet Music Service. Buyers,
located at Lubbock base, include:
M.A. Singleton, albums and tapes:
Bob Iseral. Tex-Mex and singles:
and Gene Goodwin, accessories and
playback equipment.

Rosen says he is introducing more
and more audio playback equip-
ment, both disk and tape, in the low-
end calegory into his own retail out-
lets.




